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For Telecinco and the Other Channels in the Group

MEDIASET ESPAÑA AND TELEFÓNICA ARE STARTING INITIAL INTERACTIVE TESTING FOR CONNECTED TELEVISION IN OUR COUNTRY

· A strategic partnership between the content providers Telecinco and Telefónica’s platforms that enables the development of new ways to watch television with HbbTV technology (Hybrid broadcast broadband TV), in which both companies commit to carry out pilot testing open to the rest of the audiovisual players in the sector.
· Mediaset España will create a video-on-demand service through Movistar Videoclub, Telefónica’s OTT (Over The Top) platform which enables the distribution of video on demand content in standard and high definition.
· Thus, Mediaset España becomes the first audiovisual company to develop TV apps in Imagenio with the goal of offering a complete interactive experience through which the viewer can expand the information of the content, comment on it in real time, download images or participate in polls.
Madrid ( May 20th, 2011. Mediaset España and Telefónica have signed a strategic agreement to carry out the first interactive testing of television connected to the Internet with content from Telecinco and the rest of the company’s channels in the platforms and services currently marketed by Telefónica, such as Movistar Imagenio, Movistar Videoclub or Terra TV.

Through this partnership and with the goal of adapting the content offering to new consumption patterns that are prevailing among Internet users and television viewers, both companies will run an HbbTV (Hybrid broadcast broadband TV) pilot, in which a sidebar will appear on the actual television screen with interactive applications containing additional information and links to social networks that will enable the viewer to interact with the content that he is watching at that moment in real time.

This pilot, open to all of Spain’s audiovisual players who are interested in the R&D&I project, has come up under demanding timelines with the aim of delivering tangible results in the business models as soon as possible, defining standards and benchmark technologies, finding the key interactive services, defining the capabilities needed for implementing the services and enhancing the compatible device selection.

Mediaset España will create a video on demand service in Movistar Videoclub

The first step of this agreement will be to create a video on demand service which offers the content of Mediaset España in Movistar Videoclub, Telefónica España’s OTT (Over The Top) platform which enables the distribution of VoD content in standard and high definition. This will complement the possibility to create subscription model offers.

At the same time, Mediaset España will become the first audiovisual company in the country to develop a set of TV apps that link to some of its most successful programmes through the “Mi Mundo” section of Movistar Imagenio. In the first phase, both companies will try to evaluate the reception by the audience of the interactive applications in which, for example, they can obtain additional multimedia information about the characters and hosts of a series or show, or news about the content that they are watching, participate in voting systems and surveys, as well as access photo galleries through the RSS notification system.

Likewise, Mediaset España can immediately include its content in video platforms on the Internet (such as Telecinco, Cuatro MiTele and Play Cuatro portals or through Telefónica or Terra TV), available for PC and tablets as well as some televisions with an Internet connection in the near future.

About Telefónica 

Telefónica is one of the largest telecommunication companies in the world by market cap. Its activities revolve mainly around landline and mobile phones, and broadband is the key tool for the development of both of these. With a presence in 25 countries, it has a base of 280 million clients around the world. Telefónica’s growth strategy is centred mainly on the markets where it has strong presence: Spain, Europe and Latin America. Telefónica is 100% publicly traded, both in the Spanish market and others, and it has more than 1.5 million direct shareholders.

http://www.telefonica.com/ 


About Mediaset España


Mediaset España is the most important audiovisual communication group on a national level and one of the most prominent in Europe, leading our country in viewership with a 25.5% audience share. The company has the most followed programme line-up by the Spanish public through its six television channels (Telecinco, Cuatro, Factoría de Ficción, LaSiete, Boing and Divinity( which provide its commercial portfolio with a wealth of targets, in a highly segmented public. The Italian company Mediaset is the majority owner of Mediaset España, which has been listed on the Ibex 35 since 2005.

http://www.telecinco.es
http://www.cuatro.com
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